
Exams & 
Post – 16

Destination

What is 
budgeting?

What is the purpose 
and nature of 

business?

The competitive 
environment 
and economic 

climate

Stock management, use 
of suppliers, quality and 

customer service 

TA1: Characteristics, 
risk and reward for 

enterprise

TA1: Market 
Research

Impact of 
technology, 

legislation and 
globalisation on 

business

Importance of market 
research and how 

businesses can use it

What is finance and 
what are sources of 

finance?

Marketing Mix: 
Price, Product, 

Place & Promotion

Importance of 
cash flow and 

break even

Practice 
exam papers

Analysing
financial 

performance

What is an 
entrepreneur?

Why do 
businesses 

exist?

Why would someone 
want to start their own 

business?

What is 
business?

What are the main aims 
and objectives of 

business?

What is a 
target 

market?

What are the 
4Ps of the 

marketing mix?

What are the four golden 
reasons for why businesses 

advertise?

ENTREPRENEURS

Why does a 
vacancy occur 
in a business?

What is the 
recruitment 

process?

MARKETING

What is a job 
description?

How can you 
segment the 

market?

What is a person 
specification?

What are logos 
and slogans?

Should all 
businesses 
be ethical?

What is Fair Trade 
and how does it 

affect the farmers, 
consumers and 

businesses?

What is ethical 
and unethical 

behaviour?

What are the 
three methods 
of production?

How are 
products made?

What are the different 
features for each 

method of production?

What is 
interest?

What information 
is found on a pay 

slip?

PATHWAYS

GCSE

What are the factors of 
production and sectors of 

industry?

How are businesses 
owned and ran?

How do stakeholders 
influence business 

activity?

What is the 
importance of 

business planning?

OCR: RO67 Enterprise and 
Marketing Concepts

What are the 
benefits of 

saving money?

Revision 
sessions

What is an 
apprenticeship?

What is the 
World of Work in 
Leicestershire?

What options are 
available to me 

at Post 16?

How do businesses 
organize 

themselves?

What transferable 
skills can be used 

across all jobs?

What is the process 
when applying for a 

job?

What training might 
I get in the 
workplace?

How do businesses convince 
us to buy products and 

services?

Create a business 
proposal around a 

scenario
What is the psychology 

behind business?

What are the benefits and 
drawbacks of each method?

What is market 
research?

Why do businesses 
use market research?

7
YEAR

8
YEAR

9
YEARHow can market research help 

to support decision making?

What are the different 
methods of market research?

10
YEAR

11
YEAR

*

BUSINESS STUDIES LEARNING 
JOURNEY

Understanding of the 
world around me

Apply knowledge to an 
international context

Identify and apply 
disadvantages to 

consumers, employees 
and businesses

Apply knowledge to 
a national context

Analyse consequences 
of business decision 

making

Identify and apply 
advantages to 

consumers, employees 
and businesses

Be confident in key 
business terminology

Apply knowledge 
to a local context

Understanding and Applying Business Knowledge

Apply knowledge 
to case studies

Evaluate the effects 
of business decision 

making

11
YEAR

7
YEAR

Business is everywhere; globally, nationally and locally. Studying business will 
develop your understanding of the world around you. 

RECRUITMENT

ETHICS PRODUCTION MARKET RESEARCH

What is a CV and 
application 

form?

How should you 
prepare for 
interviews?

Which is more 
important: Ethics 

or Profit?

What different 
types of pensions 

are there?

What are the differences 
between banks and 
building societies?

What is 
inflation?

HUMAN 
RESOURCES

What may 
motivate me to 

work?

BUSINESS 
PROJECT

Apply all 
business 

knowledge and 
present your 

pitch

PSYCHOLOGY 
OF BUSINESS

OCR

UNIT 2
INFLUENCES ON 

BUSINESS

UNIT 3 
BUSINESS 

OPERATIONS 

UNIT 4 
HUMAN RESOURCES

UNIT 1 
BUSINESS IN THE REAL WORLD

TA2: Market research 
to target a specific 

customer

TA3: What makes a 
product financially 

viable

TA4: Creating a 
marketing mix to 
support a product

TA5: Factors to consider 
when starting up and 
running an enterprise

UNIT 5 
MARKETING

UNIT 6 
FINANCE

EXAM 
REVISION

OCR: RO68 Design a 
Business Proposal

TA2: How to identify a 
customer profile

TA3: Develop a 
product proposal

TA4: Review 
whether  a business 

proposal is 
financially viable

TA5: Review the 
likely success of the 
business proposal

OCR: RO69 Market and pitch a 
business proposal

TA1: Develop a 
brand identity to 
target a specific 
customer profile

TA2: Create a 
promotional 

campaign for a 
brand and product

TA3: Plan and pitch
a proposal

TA4: Review a brand 
proposal, 

promotional 
campaign and 

professional pitch

Organisational structure, 
recruitment and 

selection, motivation 
and training

Key terms


